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Langley is the main destination for a tourist visiting 
Whidbey Island. Located only minutes from the 
ferry, almost no one experiences Whidbey Island 
without first stopping there. It contains some of the 
most notable restaurants and shops as well as being a 
convenient starting point of any day trip across the 
island.

“the gateway to the
world of Whidbey”

With tourism in mind, it’s important to showcase this 
amazing town and let the world see Whidbey as one of 
the top destination in the Pacific Northwest.

BACKGROUND



CURRENT SITE
Langley’s current website has no hierarchy, an 
unfinished feel, and far too many choice. Most 
importantly, it has no images for visual engagement.



PROBLEM STATEMENT

“a dysfunctional website and failed web presence is 
destructive to Langley, WA and thus needs improved to 

accommodate its populace and promote tourism”



Langley’s economy is driven by tourism. As such, it 
is critical for Langley to increase it’s awareness by 
representing itself professionally on the web. While 
being intended for tourists, it must also provide the 
available services to its residents and businesses. This 
may revolve around legislation and payments for 
services. 

Overall, Langley’s new website must focus on an 
accessible interface, visually engaging content, and a 
call to action to drive tourists and residents to explore 
Whidbey Island.

The new design focuses on universal accessibility, 
visual engagement and a clear call to action whether 
its paying bills or going to a chocolate shop.

SOLUTION



COMPETITOR ANALYSIS

Whidbey and Camano Islands have a joint site 
which highlights various activities and places to stay 
among the two islands for tourists. While the site is 
organized throught the use of consistent navigation, 
it is difficult to find something you are looking for. 
Information is presented on every page so there is 
no guiding structure to the site’s outline with limited 
breadcrumbs. All the content is relevant and remains 
updated but there is too much content in general.

The Chamber of Commerce of Langley has their 
own site found which encourage individuals to visit 
Langley. It is image heavy and uses a mix of colors 
to make the pages visually appealing. The site is less 
organized than the former site and does not have a 
consistent wire-frame among pages. Overall, this 
site is comprehensive but does not give a call to 
action to the user on what to do or what is generally 
recommended.



Navigation is visible on all pages and contains the 
following:

GOVERNMENT: 
City Staff, Mayor’s Office, City Council. Citizen 
Boards, and Langley Municipal Code.

DEPARTMENTS: 
Community Planning and Building Development,  
Police Department, Public Works Department, and 
the Clerk and Finance Department.

RESIDENTS: 
City of Langley Jobs, Passport Information, Question 
or Feedback, Public Notices, PSE Payments, 
Community Energy Challenge, and the ALERT 
Program.

VISITORS: About Langley, Maps and Driving 
Directions, City of Langley Jobs, Harbor at Langley, 
Lodging, Maps and Trails, and South Whidbey Parks 
and Recreation.

BUSINESS: 
Forms and Permits, Business Liscenses, Zoning and 
Signage, and the Economic Development Initiatives.

The footer contains contact information and the 
street address for the city hall. It contains copyright 
information and social media via icon links.

A secondary column navigation is located on the left 
hand side which duplicated the drop down navigation 
along the top of the page.

The main links are found above the navigation drop 
downs and represents pages such as Pay Bills Online 
and Contact Us.

CONTENT ANALYSIS



TARGET AUDIENCE

TOURISTS

Aged between 10-45 years old, Langley’s tourists 
make up a large part of the city’s income. Their desire 
to spend money and entertain themselves with local 
activities earns Langley both economic growth and 
national recognition.

Their use of phones and other technology, emboldens 
them to explore Whidbey Island and all it has to offer. 
It’s important to note that tourists enjoy bringing 
their kids into town but also entertaining themselves 
with a couples night out at a fancy bar or restaurant.

RESIDENTS

On the reverse side, Langley’s residents tend to be 
elderly ranging between 40 and 85 years of age. 
They are against the use of technology and often 
struggle with lack of mobility or eyesight. They are 
accustomed to old traditions and are generally against 
changed and tourism. 

Residents of Langley, primarily use the website for 
legal information and transactions, rarely looking for 
information on local activities or dining. However, 
their main economic power lies in their holdings of 
property.



USER MAPPING
Students participated in testing the original website 
made by Langley. They found numerous concerns 
such as poor navigation and missing information.



BRAINSTORMING
The most popular idea was to design the website using 
clean, geometric lines similar to a metro map. This 
later changed to be more abstract in its nature.



MOODBOARD
Here are some example of inspiration used in the 
design of this website.



PRELIMINARY SKETCHES



WIREFRAMES
Presented are a few example of the preliminary 
sketches done before designing in Sketch. These 
layouts that were translated into Sketch.



ITERATIONS WITH FEEDBACK



DEVELOPMENT
While only one design made it past this first test, one 
can observe the first iterations of this project. 



USABILITY TEST
The primary, secondary, and tertiary pages were 
easily found with the main concern being the size of 
the body type and the placement of information on 
the tertiary page.



PRODUCT
This is first page that would be seen when viewing 
Langley’s new website.



PRIMARY PAGE



SECONDARY AND TERTIARY PAGE



OUTCOMES

Langley has become a modern icon capable of 
engaging both tourists and residents. Through its 
minimal and easily navigable layout, information is 
now easy to find. The use of eery tones helps the user 
embrace the mystery of the Pacific Northwest and 
entices them to set sail and explore what Whidbey has 
to offer. 

Remember, that there is more to Whidbey than its 
outdoors. There are chocolate shops, Latin American 
food, and more more commodities to offer.

Despite running into obstacles such as the use of 
space and which priorities should be determined for 
the user, the overall design was successful based on 
the goals set for this project.

This project provided many learnings the primary 
being how to build a website that can be linked 
together between primary, secondary, and tertiary 
pages. Finding way to make these pages interact with 
one another while limiting duplicative information 
was a challenged but one successfully overcome.

The main flaw with this site, is its tendency to feel 
corporate and minimal. Langley itself is a quaint 
small town with many floral arrangements and 
historic undertones. If this website were to be used 
professionally, it would require a overhaul of design 
and branding for the city of Langley. The scale of 

which is unfeasible. Therefore, I decided this project 
was a great opportunity to experiment with a minimal, 
diagonal-based grid because the client was not limiting 
in the scope of what could be done.

Future growth could be seen in the arrangement 
of textual information on pages. I briefly explored 
creating a job lsiting page, but I felt its idnetity did 
not belong in this website. There was not enough 
photos to include which contrasted the other pages 
negatively. Creating a typographic grid or other 
system of organization to arrange text in a visually 
engaging way would be a critical step when taking this 
project forward.


